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We take pride in maintaining a strong standard which serves to
reinforce our credibility and assure that our products and services

consistently meet specific quality criteria.

OUR FINANCIAL STRENGTHS

Capital Adequacy Ratio (CAR) above 300% for a decade representing
strong Balance Sheet which equivalent to AAA for domestic rating.

Please scan QR for Investor Relations (IR) Fact Sheet and company'’s financial highlights.
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Being a

UNIQUE

Life Reinsurance
Solutions Provider

=== THREL

THAIRE LIFE ASSURANCE




REGIONAL REINSURER

THREL is the One and Only Life Reinsurer in Thailand.
We are not only a backbone of all life insurers but also
expand our arms to other countries in Asia. We are
Partner of choice for your customized reinsurance
services.
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Establish network and
expand accounts in ASEAN
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OUR SOLUTIONS

Our focus is on non-conventional reinsurance strategies, analyzing ceding company characteristics to
increase new business share. We actively participate in all activities with life insurance companies,
from product development to exploring new distribution channels.

Risk Underwriting &
Management Claim Management

Tools for risk management and Technical knowledge for operation
maximize capacity utilizatiton and emerging risk

Management

Tools for maximize financial
performance
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Innovation Product
Development

Tailor-made Products from Customer
Centric and Health Trends

Distribution
Channel Management

Distribution for new Behavior of
Target Group

Comprehensive
Services

Attractive Services for Insurance
Eco-system

AINABILITY STRATEGY

Sustainability Strategy

Sustainability Initiatives

Always put ourselves in
customer’s shoes
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Collaborating to create intelligent

Establish Strategic Partnerships e =l services

e

I
—— @ Happiness @Thaire Life

Empower Employees
I

¢

I
@ Public Knowledge Sharing

—
Educate People

»




